
Hybrid Event Marketing 2022:

YOUR GUIDE TO 
THE NEW EVENT 
EXPERIENCE



TIMES HAVE 
CHANGED
and so has the event industry

INTEGRATING TECHNOLOGY WITH TRADITIONAL LIVE EVENTS 
HAS CREATED NEW AUDIENCE EXPERIENCES THAT REQUIRE A 
DIFFERENT APPROACH. As a result, today’s events must be uniquely 
formatted and managed to develop a sense of engagement and 
connection between attendees, presenters and vendors—whether 
they’re physically gathered in the same place or participating virtually.

THE HYBRID EVENT HAS BECOME

THE NEW NORMAL 
Because it melds the best of both in-person 
and virtual event formats, the hybrid 
experience offers a variety of benefi ts.

→  You and your event sponsors and 
presenters can reach a signifi cantly more 
extensive and more engaged audience.

→  You can magnify your brand/event 
message by repurposing event content.

→  Your attendees will have more options—
more networking connections, more 
content to learn, and even more events 
they can attend.

To make the most of the attractive 

opportunities that hybrid events 

o� er, follow the essential steps 

provided in this guide to create 

one successful event with multiple 

simultaneous experiences. 



 PRE-EVENT

TIME IT RIGHT. Before you set your event 
date, research other industry events and 
activities to ensure you’re not competing 
with other planned events that draw the 
same audience. 

PRO TIP: Be mindful of time zones.  
Starting a session at 8 AM on the East 
Coast could be a challenge for participants 
tuning in virtually from the West Coast, so 
plan accordingly. 

CREATE AN EVENT PLAN. Start your event 
preparation and make your checklist as 
soon as you have a general overview of 
your event—date, time, budget and scope. 
Begin by securing your venue and then go 
from there, filling in the outline of exactly 
how you envision your event. Identify 
your purpose: What does your event offer 
attendees? What value does it provide? 
Why should your audience attend? Using 
that as your guide, brainstorm the sessions 
or demos you’d like to include, speakers or 
presenters, entertainment, vendors, etc. 



 

CRAFT A MARKETING PLAN. After you’ve 
roughly outlined your event, think about 
how your audience will find you—and 
make it easy for them. Decide whether 
you’ll create an exclusive event website or 
house information on a landing page on 
your existing site. Next, identify essential 
marketing program elements and assign 
tasks accordingly:

→  Event graphics like logo, signage, 
collateral

→  Social media (use a content calendar  
to guide you) 

→   Email and direct mail campaigns  
(include frequency and dates)

KEEP YOUR AUDIENCE UP TO DATE. 
After the initial event announcement 
and registration push, continue to 
communicate with your audience 
regarding any changes and to simply  
keep your event front of mind. 

→  Update your website regularly with  
an accurate lineup of speakers,  
highlights, etc.

→  Send periodic event reminders for 
participants and specific registration/
check-in details.

→  Follow up with presenters and vendors 
with exact dates, times and places they’re 
expected to be present.





CHOOSE THE RIGHT EVENT APP. There 
are many hybrid event apps available that 
make it easy for attendees to check-in, 
access the event program and interact 
with speakers, sponsors and fellow 
event attendees. These apps are equally 
beneficial to event organizers: They can 
allow you to broadcast a live event feed, 
manage logistics and budget and more. Do 
your research to find the app that best suits 
your specific needs.

INVEST IN A QUALITY VIRTUAL 
CONFERENCE PLATFORM & AUDIO-
VISUAL SETUP. Because your event will 
be broadcast to virtual attendees, you’ll 
need the proper digital platform to capture 
and stream your content. In addition, fast 
and reliable Wi-Fi, high-quality cameras, 
microphones and audio equipment are 
essential. Consult an A/V partner to ensure 
you have what you need to deliver an 
outstanding experience for in-person and 
virtual attendees.

TEST YOUR TECH. Before the event, do a 
technical run-through to ensure everything 
is working correctly. Check it all – from  
Wi-Fi connectivity and lighting to software 
and microphones. 

PRO TIP: Have someone in charge of tech 
during the event troubleshoot any issues, 
assist presenters, liaison with the venue, etc. 









 DURING THE EVENT

MAKE ATTENDEES FEEL SAFE & 
COMFORTABLE. Let attendees know 
that their health and safety is a priority by 
preparing a detailed plan. Measures you 
might take could include socially distanced 
seating, mask wearing, ventilation, onsite 
testing, vaccination certificates and 
negative COVID-19 test results. 

Be sure to communicate your plan to 
attendees at registration (for their peace of 
mind) and then use signage at the event 
venue for onsite guidance. 

PRO TIP: If your event is held in a warmer 
climate in a facility with outdoor meeting 
space, consider holding some of your 
sessions—such as meet-and-greets or 
receptions—outside with fresh air.

PROVIDE EFFICIENT, CONTACTLESS 
CHECK-IN. To expedite the check-
in process, use technology tools (like 
hybrid event apps) to create a seamless 
experience. These tools might include a 
digital event pass with an encrypted QR 
code for each attendee and self-service 
badge printing. 

BE THOUGHTFUL ABOUT STAGING. To 
create an intimate event experience for 
both remote and in-person audiences, 
choose smaller rooms or stages and 
shoot from multiple camera angles. And 
don’t assume your presenters have done 
this before: Help speakers understand 
the importance of speaking to remote 
attendees, not just the people sitting 







in front of them. Discuss camera feeds 
and where/how they should direct their 
attention to virtual participants, etc. 

PRO TIP: Do your research and provide 
speakers with best-practice tips for 
presenting to a virtual audience.

PROVIDE HELP FOR VIRTUAL ATTENDEES. 
Using your virtual conference platform, add 
a help desk location as a single point of 
contact for attendees to get assistance and 
find answers. To make it more inclusive, you 
may also add brand resources, product or 
service information, etc.

ENGAGE VIRTUAL & IN-PERSON 
ATTENDEES. One of the greatest 
challenges of a hybrid event is to bridge the 
gap between physical attendees and those 
participating virtually. To connect these 
dispersed groups, use a combination of 
online and offline touches.

→  Enable real-time polling, Q&A sessions 
or audience feedback via your event 
software platform or app.

→  After a session has concluded, consider 
filming exit interviews with attendees, a 
follow-up interview with the speaker or 
send a videographer into the event  
crowd to broadcast live action during 
session breaks.

→  Mail event kits (with collateral and swag) 
to virtual participants before the event so 
they feel included in the experience.





→  Set up games and prizes to add an 
element of fun while also driving 
audience engagement. Award prizes 
throughout the event using push 
notification to keep the excitement going.

→  Create an exclusive event hashtag and 
encourage attendees to share photos 
and videos on social media of how they’re 
participating in your event.

TAKE EVENT PHOTOS & VIDEOS. Whether 
you have the budget for a professional 
photographer or you’re relying on a 
member of your team, task someone with 
gathering photos and video throughout 
the event experience. Share these assets 
post-event to: 

→  build goodwill with event stakeholders. 

→  stay connected with attendees, 
presenters and vendors.

→  amplify other marketing efforts,  
as appropriate.

→  help promote future events. 

CREATE A MEMORABLE ENDING. The end 
of your event is how your attendees will 
ultimately remember their experience, so 
plan accordingly. For example, save a big 
announcement, a special guest, distribute 
goodie bags or swag or host one final 
network mixer at the conclusion to end 
your program on a high note. 







If you’d like help managing 

your hybrid event, reach out to 

Shamrock to learn how we can 

make it happen. Connect with us at 

info@shamrockcompanies.net. 

POST-EVENT

BE GRACIOUS & PROMPT WITH FOLLOW-UP. After the event, reach out and 
connect with event sponsors, attendees, presenters, vendors and your team. 
This is where event photos and videos can help make a signifi cant impact—
share these along with participant feedback, social media posts, attendance 
fi gures and more to help build a community surrounding your event.

BUILD YOUR TEAM 

THE RIGHT WAY
The success of your hybrid event lies in the planning and execution. Because 
these events entail two separate experiences in one, they require more 
oversight. Here are some of the roles you might consider as you sketch out 
your event plan:

→  Event managers—one for virtual, 
one for in-person

→  Speaker manager

→  Expo/vendor manager

→  Registration team

→  Session chat moderator

→  COVID compliance offi cer 

→  Event MC 

→  Virtual host for the remote 
audience only

→  A/V partner 

→  Virtual event/technology partner

→  Food & beverage manager

Get the best of both worlds. Combining in-person and virtual event 
experiences, the hybrid event allows your attendees to learn, network and 
interact no matter where they are. It’s an exciting opportunity that’s scalable 
to meet your exact needs—whether you’re planning an annual meeting or a 
product showcase.
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